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ABOUT THIS REPORT

This report sets out the MANE Group’s Corporate Social Responsibility 
(CSR) approach: its sustainable development commitments and the 
progress made towards achieving its objectives.

It also aims to report transparently on the approach put in place by our 
company to contribute to the Sustainable Development Goals (SDGs) and 
the 10 Principles of the United Nations Global Compact.

To further ensure comprehensiveness and relevance, we prepared this 
report by referring to the guidelines of the Global Reporting Initiative 
(GRI). This report also meets the legal requirements stipulated in France 
by Order No. 2017-1180 of 19 July 2017 and Decree No. 2017-1265 of 
9 August 2017 establishing a Statement of Non-Financial Performance 
(SNFP). 

Each year, our procedure for collecting, analysing and consolidating the 
Group’s CSR information, as well as the reliability of the reported results, 
is verifi ed by an independent third party.
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is a year that will 

be remembered 

in more ways 

than one. Firstly, 

we joyfully celebrated our 150th anniversary. 

In 1871, my great-grandfather, Victor, inspired 

by and passionate about the cultivation 

and distillation of perfume fl owers, created 

the company MANE in Bar-sur-Loup. Five 

generations have succeeded each other over 

the course of the past 150 years to fulfi l our 

mission: to perpetuate the MANE Group as 

an independent family company, assuming 

its destiny and its responsibility vis-à-vis its 

customers and employees.

2021

Jean Mane 
 PRESIDENT  
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M arked by periods of lockdown linked to the 
Covid-19 pandemic, 2021 was as di  cult a 
year as 2020. Once again, the exceptional 
resilience of our collaborators , as well as 
our compliance with barrier measures and 
health protocols, enabled us to maintain 
the quality of the service provided to our 

customers, while preserving the health of our collaborators . We 
would like to thank them all for their tireless work and positive 
attitude throughout the year, allowing us to continue the planned 
expansion investments.

These 150 years of existence are the expression of our desire 
to act in accordance with the strong value of our family culture. 

Combined with our passion to meet the needs of our customers 
and the pursuit of high ethical standards, it is one of the three 
values that characterise “The MANE Way”. A new governance 
structure was also introduced in 2021. It defi nes the structuring 
framework we need to accelerate our development and continue 
pioneering the world of sensory experiences to satisfy our 
customers’ needs.   The CSR Department is at the heart of this 
new governance, as a member of the Global Management Team. 
It infl uences strategic choices and managerial practices, to 
create shared value for our customers, collaborators , suppliers 
and partners, and for communities and our environment. 
Indeed, it is the only possible way to conceive  celebrating our 
200th anniversary.

2021 thus marks the end of our fi rst CSR roadmap, initiated in 
2009, and structured around 15 objectives contributing to our 
4 sustainable development commitment pillars. The purpose 
of this report is to inform our stakeholders of the actions 
implemented to achieve our objectives. It contributes to the 
continuous improvement of our process to communicate on 
progress.

We are now looking towards 2030, with our new CSR roadmap 
in hand. We are determined to go further, notably in the pursuit 
of the reduction of CO2 emissions across our entire value chain, 
in accordance with our Science-Based Targets and a trajectory 
compatible with a global warming limited to 1.5 °C.

I hope you fi nd it interesting. 

MESSAGE FROM THE PRESIDENT

COMMITMENT 
PILLARS 

OUR 4 Act and operate 
ethically and 
responsibly 

 Ensure   
responsible 

management 
of our products

Care  for 
 our employees

Promote  
sustainability along 

our value chain 
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GROUP PROFILE

OUR IDENTITY

In 1871, Victor Mane was inspired by the exceptional beauty of the natural 
elements surrounding him and began to produce fragrant materials from 
these regional fl owers and plants.

What began as a small distillery has since grown to become one of the 
leading fl avours and fragrances companies in the world.

The Mane family has managed the Group since its creation. Victor’s 
sons, Eugène and Gabriel, modernised and started developing the 
business internationally. In 1959, Maurice, Eugène’s son, took the reins. 
He successfully oversaw the expansion of the company until  1995, when 
he became President of the Supervisory Board. Jean, his eldest son, is 
appointed President of the MANE Group. Michel, his youngest son, 
becomes President of the Americas region. Samantha Mane, Jean Mane’s 
eldest daughter, now serves as Director of the EMEA (Europe Middle 
East Africa) r egion. Over the last ten years, several members of the fi fth 
generation of the Mane family have joined the Group, continuing the 
family adventure.

MANE is now the leading French group and one of the world leaders in its 
sector. The headquarters are based in Bar-sur-Loup, near Grasse, in the 
south-east of France.

The Group is present on all continents through its 50 research and 
development centres and its 27 manufacturing sites. For nearly ten years, 
it has consistently posted strong growth and  results.

MANE IN A FEW FIGURES

1,506 M€
Group turnover

1,781 MUSD

54%
Flavours

27
Production sites

over 

7,1 00
Employees

11% 
Average annual growth

since 2011

36%
Fragrances

50
R&D centres

39
Countries

8%
Turnover invested 
in R&D

10%
Ingredients

1st

Industry Group s ignatory 
of the United Nations 
Global Compact in 2003

77
Locations

Introduction Chapitre 1 Chapitre 2 Chapitre 3 Chapitre 4 Chapitre 5 Appendices
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OUR PRODUCTS

FLAVOURS

Developing a taste for our know-how 

The Flavour division provides the leaders of the food and drink industry 
with cutting-edge solutions to a wide spectrum of gustative challenges: 

 ■ creation of unique organoleptic experiences;

 ■ optimisation of taste perception;

 ■ masking  unwanted notes.

Through our unique expertise, understanding of consumer preferences 
and unrivalled knowledge of raw materials, we provide our clients with the 
best that nature has to off er to enhance their taste experience .

Key expertise and products

MANE solutions are designed for all food and drink applications 
(beverages, dairy products, confectionery, bakery, savoury, and nutrition) 
and are based on consumer preferences. MANE has tremendous expertise 
in the diff erent fl avour forms (liquid, powder, granules, emulsions, 
capsules and paste) and adjusts formulations to fi t the requirements of 
customer processes and market regulations. 

Our innovation eff orts focus on 4 research platforms:

 ■ PURE CAPTURE™ ;

 ■ SENSE CAPTURE™ ;

 ■ N-CAPTURE™ ;

 ■ TREND CAPTURE™ .

FINE FRAGRANCES

Let perfume talk 

Our international perfumers design  fragrances that embody MANE’s two 
key pillars: technology and creativity.

Our Fine Fragrances Creative Studios are based in Paris, Dubai, New 
York and São Paulo. At these studios, MANE has created some of the 
most prestigious fi ne fragrances on the market, paving the way to new 
olfactory paths. 

Exceptional ingredients, outstanding technology, and targeted consumer 
insight nurture the imagination and emotions of our fragrance creators. 
This inspiration leads them to design visionary perfumes destined to 
become tomorrow’s classics. By combining their individual personalities 
and artistic vision, our perfumers come together to unleash boundless 
creativity. 

62021  CS R  R E PO R T ◆
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INGREDIENTS

Capturing the essence of nature

From traditional extractions to biotechnologically obtained molecules and 
our innovative Jungle Essence™ extracts, our manufacturing processes 
are inimitable. In a constant quest for excellence, our teams tirelessly 
travel the world, collecting raw materials and forging partnerships with 
remote communities. In this way, we are able to secure sourcing, ensure 
shorter supply chains, circumvent price fluctuations and offer 
premium ingredient options. 

The secret to our success is our exceptionally diverse portfolio of premium 
raw materials. The sophisticated and technically advanced compounds we 
formulate are derived from only the highest quality, speciality ingredients. 

FRAGRANCES FOR 
CONSUMER GOODS

Adding glamour to daily life

The fragrances that MANE creates are not only original and exquisite, 
but also highly eff ective, successful and competitive. They benefi t all 
applications from toiletries to fabric care, including MANE’s natural and 
proprietary cooling agent, Physcool®, which can be used in skincare 
formulations. 

Through consistent analysis and integration of consumer insights 
and market trends, MANE develops cutting-edge fragrances that 
draw on its technical expertise to seamlessly fi t targeted brands and 
markets. Our teams understand our clients’ and consumers’ needs, 
which our perfumers then bring to life in the form of a unique olfactory 
experience.

Introduction Chapitre 1 Chapitre 2 Chapitre 3 Chapitre 4 Chapitre 5 Appendices
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OUR RESOURCES

FINANCIAL RESOURCES

 ■ Capital fully held by the 
MANE family for 150 
years

 ■ Financial stability with a 
long-term vision

 ■ Controlled debt

EMPLOYEES 

 ■ +7,100 employees

 ■ Industrial and 
technological know-how

 ■ 64 fl avourists and 
83 perfumers

SUPPLIERS

 ■ +1,000 suppliers and 
service providers

OUR STRENGTHS

THE MANE WAY

 ■ Acting with a strong 
family culture 

 ■ Being passionate 
about the needs of our 
customers 

 ■ Maintaining high ethical 
principles

INNOVATION 

 ■ 50 R&D Centres

 ■ 8% of turnover 
reinvested in R&D

 ■ Pioneer in biotechnology 
 ■ Exclusive extraction 

technologies

 ■ Green Motion™ by MANE

GLOBAL PRESENCE

 ■ 27 manufacturing sites

 ■ Established in 39 
countries

 ■ 90% of sales made 
internationally

OUR BUSINESS 
MODEL

O ur fl avour solutions are 
designed for all food and drink 
applications (beverages, dairy 
products, confectionery, bakery, 
savoury products and nutrition).

The fragrance division radiates  
across the world of beauty 
by designing fragrances with 
enchanting scents, but also 
high-performance compositions 
that are suitable for all 
applications (toiletries, laundry 
care, household products or 
am bient fragrance).

By combining synthetic 
molecules and natural 
ingredients from around 
the world with our in-house 
technology, we can provide 
a comprehensive range 
of qualitative and thrilling 
creations.

Promoting R&D and managing 
innovation eff ectively

Marketing 
products

Optimising the 
end of life of 

products

Ensuring the supply 
of raw materials

Managing 
production 
activities

MAIN STEPS

OUR VALUE CREATION

TURNOVER

 ■ €1,506 million

FOR OUR CLIENTS  

 ■ 93% customer satisfaction

 ■ Product quality and safety (ISO 9001, 14001, 
50001, 45001, FSSC 22000 and IFS/BRC 
certifi cation, etc.)

 ■ Traceability of raw materials 
 ■ 56% of headquarter suppliers assessed on 

their CSR by an independent third party

FOR OUR EMPLOYEES 

 ■ Creation of sustainable jobs 
(91% permanent contracts)

 ■ 18 hours of training on average per employee

 ■ GEEIS label (Gender Equality) obtained 
by V. MANE FILS (France), MANE Ibérica 
and MANE Italia

 ■ Continuous improvement of health and safety 
at work ( 53% reduction in the accident 
frequency rate from 2009 to 2021)

FOR OUR SUPPLIERS 

 ■ Long-term partnerships

 ■ Support for their CSR evaluation 

 ■ Establishment of sustainable channels 

FOR THE ENVIRONMENT

 ■ A 27% reduction in our GHG emissions 
(scopes 1 and 2) per tonne of product 
from 2009 to 2021

 ■ Reduction of our energy (-30%) and water 
(-28%) consumption from 2009 to 2021

 ■ 33% renewable energy

 ■ 81% of waste recovered 

 ■ Commitment to a trajectory to reduce our CO2 
emissions aligned with the objectives of the 
Paris Agreement on climate.

 ■ Financing of reforestation and ecosystem 
restoration projects

FOR SOCIETY 

 ■ Local anchoring and contribution to local 
development

 ■ Sponsorship of and partnerships with local 
associations and communities

Pioneering the world of sensory experiences  to 
satisfy our customers’ needs .

We capture what moves consumers by designing ingredients, fragrances 
and fl avours that create emotions and lasting memories, sustainably.  

OUR VISION OUR MISSION

Customer-
centric 

business
model

OUR CHALLENGES

COMPANY

 ■ Respecting human rights 

 ■ Fighting against 
inequalities

 ■ Inclusive growth

 ■ Territorial anchoring and 
local development

 ■ Fair practices

 ■ Securing the supply of 
raw materials

 ■ Climate justice

ENVIRONMENT

 ■ Carbon neutrality

 ■ Adapting to climate 
change

 ■ Preserving and restoring 
biodiversity

 ■ Preventing pollution

 ■ Circular economy

CONSUMPTION

 ■ Protecting consumer 
health and safety

 ■ Naturalness of 
ingredients

 ■ Dietary changes

 ■ Guarantee and 
traceability of supply 
chains

 ■ Transparency of product 
information

FLAVOURS FRAGRANCES INGREDIENTS

O
F OUR VALUE CHAIN

 

54% 36% 10%
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REVIEW OF 
OUR ROADMAP 
FOR 2009-2021

Our Group, which has just celebrated 
its 150th anniversary, has demonstrated 
its long-standing commitment to sustainable 
development.

This is the summary of our roadmap for 
2009-2021. We are proud to present to you 
the objectives we have achieved and exceeded.

-30% 
Energy consumption*

* Per tonne of product and per report 2009

-27% 
CO2 emissions on scopes 1 + 2*

85% 
Employees who had 
an annual appraisal

4
100% green electricity sites

33% 
Renewable energy

-28% 
Water consumption*

3
GEEIS certified sites

-53% 
Lost-time accident 
frequency rate since 2009 

81% 
Waste recovered

11
New ISO 14001 certified sites 
from 2009 to 2021

56% 
Suppliers assessed 
on their CSR by 
an independent third party

91% 
Employees who 
received training

Introduction Chapitre 1 Chapitre 2 Chapitre 3 Chapitre 4 Chapitre 5 Appendices
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SDG Our CSR commitments Our 2030 targets Our results in 2021

 ■ Guarantee hygiene, health, safety 
and well-being at work

 ■ Ensure good working conditions 
to improve employee engagement

 ■ Promote diversity in the workplace 
and equal treatment of women and men

 ■ Develop our employees’ professional skills

 ■ Promote our ability to attract and support 
talents

90% of  employees receive at least one training Target already achieved and exceeded (91%)

90% of  employees have an annual appraisal

Reduce our lost-time accident frequency rate by 20% compared to 2018

50% of employees working in an ISO 45001 certifi ed site

 ■ Strengthen transparency, communication, 
reporting and dialogue with stakeholders

 ■ Implement a responsible purchasing policy

 ■ Prevent and manage ESG risks 
in the supply chain

 ■ Participate in the local development 
of rural communities

90% of the Group’s purchases made from suppliers committed 

to a CSR policy
Target 84%-achieved at the headquarters
(Not yet consolidated at Group level)

90% of the Group’s global suppliers committed to a CSR policy

50% of the Group’s suppliers assessed on their CSR 

by an independent third party
Target already achieved and exceeded at the headquarters (56%)
(Not yet consolidated at Group level)

50%22%

77%

90%85%

-20%(+12% Priority area for improvement  )

90%
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INTEGRATE 
GREEN CHEMISTRY 
INTO R&D

Innovation is one of the strategic pillars 
of the MANE Group, a driving force 
for meeting the needs of our customers 
in a diff erentiated way.
In 2021, the Group invested 8% 
of its turnover in R&D activities.

Our commitment to sustainable innovation is to design safe and healthy 
products with a minimised environmental impact and maximised sensory 
benefi ts for the consumer. This entails innovation strategies involving 
the increased use of renewable and biodegradable raw materials with a 
low carbon footprint, or the recovery of industrial waste. It also involves 
improving our processes to eliminate or reduce the use of hazardous 
substances or the associated energy consumption.

In 2021, we celebrated the tenth anniversary of the Flavour and Fragrance 
industry’s fi rst environmental assessment tool. GREEN MOTION™ is based 
on the 12 principles of green chemistry introduced by P. Anastas and 
J. Warner. This tool, accessible to all and free of charge, is based on a 
comprehensive, transparent and multi-criteria approach. It can be used 
to calculate the overall environmental impact of an ingredient or a formula 
on a scale of 0 to 100. This simple and relevant method is based on a set 
of criteria grouped into seven fundamental concepts: E-factor, economy 
of atoms, mass yield of the chemical reaction, origin of raw materials, 
hazards and toxicity of reagents, type of solvents and manufactured 
products. Integrated via software into the perfumers and fl avourists
formulation tool, GREEN MOTION™ has become a veritable tool for 
improving our compositions in terms of their environmental footprint.

The new application is available online upon registration:
https://greenmotion.mane.com/login

84%
OF NATURAL EXTRACTS AND SYNTHETIC MOLECULES 

HAVE A GREEN MOTION™ RATING > 50%

PRODUCTION OF NATURAL EXTRACTS AND SYNTHETIC 

MOLECULES WITH A GREEN MOTION™ RATING > 50%

2030 TARGET

70%

84%

84%

90%2030

2021

2020

2018

We have reached and exceeded our 2021 target of producing 80% of 
natural extracts and synthetic molecules with a GREEN MOTION™ score 
above 50%. Our new target for the year 2030 is to increase this fi gure 
to 90%.

To accelerate the transition from fossil carbon to 
renewable carbon, we joined the Renewable Carbon 
Initiative (RCI) in 2021. This platform, at the crossroads 
of the chemical industries, aims to redefi ne the 
contours of renewable carbon in the long term, by 
considering carbon from biomass, but also from 
recycling and CO2 captured from the atmosphere.

Introduction Chapitre 1 Chapitre 2 Chapitre 3 Chapitre 4 Chapitre 5 Appendices
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REDUCE POLLUTION 
AND SPILLS

VOC EMISSIONS

Controlling Volatile Organic Compound (VOC) emissions resulting from 
the use of organic solvents is a priority of MANE’s environmental policy. 
The Group is focusing its eff orts specifi cally on its manufacturing sites 
in France, where VOC emissions are highest due to the synthesis and 
extraction activities performed there. We are taking action at several 
levels to reduce our VOC emissions eff ectively:

 ■ reduce emissions at source;

 ■ post-treat  emissions.

Reduce emissions at source

Incorporating one or more of the twelve principles of green chemistry 
when setting up a chemical process or synthesis makes it possible to 
reduce VOC emissions at their source. For example, supercritical CO2 is 
an alternative to organic solvents. This clean technology allows extraction 
without organic solvents and does not generate e  uents.

Post-treat emissions 

Where substituting VOC emissions is technically or economically 
impossible, we are capturing and treating the emissions to reduce the 
various pollutants contained within. Our processes include biofi lters, gas 
scrubbers, condensers and cold traps.

Our production sites in France have implemented a Solvent Management 
Plan (SMP) to identify sources of VOC emissions and quantify releases to 
the atmosphere in order to fi nd improvement solutions adapted to the 
positions transmitters concerned.

The two sites in Bar-sur-Loup are subject to local authority decrees fi xing 
their annual emissions targets at 8% of the quantity of solvents used 
during the year for the Notre-Dame site, and 5% and 10% for new and old 
facilities respectively at the La Sarrée site. In 2021, we were signifi cantly 
below these regulatory limits with an average of 4.4% at Notre-Dame and 
4.3% at La Sarrée.

ASSESSING THE RISK 
OF CHEMICAL EXPOSURE

MANE has developed a method for modelling(1) the risk 
of the chemical exposure of workers. This method is 
intended to be more relevant than the ECETOC (TRA) 
tool commonly used in the fl avours and fragrance 
industry. This prevention tool supports decision-
making processes in order to:

 ■ reduce the risk of hazardous exposures;

 ■ put in place appropriate personal and/or collective 
protective equipment;

 ■ train employees in a more targeted manner.

This model can help design exposure control measures 
in the following areas:

 ■ structure of facilities;

 ■ work organisation;

 ■ storage of materials;

 ■ personal respiratory protection;

 ■ ventilation, choice of packaging;

 ■ process automation, etc.

Measurements taken at MANE have already led to 
specifi c and positive changes in the workshops. One 
example is the use of smaller containers in order to 
minimise volatilisation during transfer operations, 
as well as reducing handling for the most hazardous 
substances at the end of the weighing and mixing 
stages.

(1) This assessment tool was discussed in the PLOS ONE journal.
 Study reference: Angelini E, Camerini G, Diop M, Roche P, Rodi T, Schippa C, et al. (2016) Respiratory Health – Exposure Measurements and Modelling in the 

Fragrance and Flavour Industry. PLOS ONE 11(2): e0148769.
 https://doi.org/10.1371/journal.pone.0148769
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OPEN EMPLOYMENT TO PEOPLE 

WITH DISABILITIES

One of the main pillars of our commitment is to carry out the actions 
necessary to integrating people with disabilities. For example, we adapt 
workstations when necessary.

As far as possible, we also place orders for services from ESATs (French 
Establishments and Services providing Assistance through Work), such as:

 ■ maintenance of premises;

 ■ maintenance of green spaces;

 ■ bottling of fragrances;

 ■ removal, dismantling;

 ■ processing and recycling of waste electrical and electronic equipment;

 ■ packaging of boxes, etc.

Management and the trade unions of V. MANE FILS signed, for the fourth 
time, an agreement in favour of people with disabilities.

As an extension of the actions carried out and monitored since 2012, 
which have continued unabated despite the health crisis, in 2021 MANE 
made a strong commitment to disability issues, as demonstrated by the 
following actions:

 ■ Sud-Provence-Alpes Côte d’Azur won fi rst prize for its disability policy 
as part of the Diversity Tour de France;

 ■ faithful sponsorship of the race organised by “Special Olympics 
France” for mental disabilities, since the creation of this event in 2011, 
and taking fi rst place on the podium;

 ■ renewed participation in the Hello Handicap virtual jobs fair with 
prestigious partners such as LVMH, L’Oréal and Nestlé;

 ■ employee awareness-raising campaign to further promote 
understanding of disability in the workplace through videos, 
presentations and quizzes.

The agreement has, once again, been approved by the Regional 
Department of Business, Competition, Consumption, Labour and 
Employment (DIRECCTE).

The key objectives of the 202 1-2023 agreement remain as follows:

 ■ continue to increase the employment rate of employees with 
disabilities;

 ■ hire at least ten employees with disabilities for the duration of the 
agreement;

 ■ keep people with disabilities employed;

 ■ continue to work with other sites outside Bar-sur-Loup;

 ■ explore the possibility of accommodating various types of disabilities, 
subject to adaptation to the skills needs and requirements of the 
company;

 ■ promote solidarity within MANE for parents whose children are 
severely disabled.

INVOLVE  SENIOR CITIZENS 

WITH THE YOUNGER GENERATIONS

Since 2013, our company has been committed to the sustainable 
integration of young people and the transmission of knowledge among 
generations, with the aim of passing on the key skills required by the 
company. In September 2015, we received the 2015 intergenerational 
contract award from the then French President François Hollande. The 
MANE Group won in the category for companies with 300 or more 
employees. The main elements that caught the attention of the judging 
panel were the clear voluntary commitments in the area of recruitment 
and retention, the pragmatic nature of initiatives – particularly in terms 
of occupational risk prevention – and the willingness to transfer the key 
skills required by the company.

In 2017, MANE renewed a collective agreement, covering France, for a 
period of three years, including measures promoting:

 ■ sustainable integration of young people into employment;

 ■ employment of experienced workers;

 ■ transfer of knowledge and skills.

V. MANE FILS set itself the target of awarding 40 permanent contracts 
under this agreement. At the end of the application of the agreement, 
146 young people under the age of 26 (or young people with disabilities 
under the age of 30) were recruited on permanent contracts, more than 
triple the number we expected. The agreement also provided for the 
presence of 40 work-study contracts each year, all sectors combined. 
In 2020, 96 work-study  students were present in the company. This 
number continued to increase in 2021, with 120 work-study students. 
The company also worked on four career paths (two were fi nalised and 
validated in 2021) in order to make advancement at V. MANE FILS even 
more attractive and thus retain our talent.

Introduction Chapitre 1 Chapitre 2 Chapitre 3 Chapitre 4 Chapitre 5 Appendices
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DEVELOP 
OUR EMPLOYEES’ 
PROFESSIONAL 
SKILLS

DEVELOP HUMAN CAPITAL 

THROUGH TRAINING

We support the development of our businesses and anticipate future 
demands through an initial and ongoing training policy for our employees 
and customers.

A personalised induction programme is developed and implemented for 
new employees. It is adapted to their profi les, to the various business lines 
and organisations, as well as to the specifi cities of the activities.

MANE considers the development of its human capital to be essential. It 
reinforces the employability of employees, as well as the competitiveness 
and attractiveness of the company. We wish to maintain and enhance our 
know-how capital. In order to identify the continuous needs of each of 
our employees and the expectations of the Group, procedures have been 
defi ned to:

■ identify the knowledge our employees already have and the gaps 
between this and the knowledge required by their role;

■ establish specifi cations for future training;

■ assess the professional skills of our employees.

In-house training is also encouraged to support teaching and activities 
that use information specifi c to the company to address relevant issues.

In France, we systematically off er all new hires, regardless of their 
employment contract, at least one day of induction training. This provides 
an opportunity to introduce them to the important rules to be followed 
in terms of safety, quality management, the environment, energy and 
occupational chemical risks.

In 2021, 5,444 Group employees benefi ted from at least one internal or 
external training programme, representing 91% of the total workforce. 
We have therefore reached and exceeded our target for the year, which 
was set at 80%. In 2030, we renewed a more ambitious target of over 
90% of employees receiving training during the year. The total average 
number of training hours is 18 hours per employee, an increase of 3 hours 
compared to 2020. This increase is a consequence of the post-Covid-19 
recovery, where certain training sessions that could not take place in 
2020 were postponed to 2021.

ASSESS THE PROFESSIONAL SKILLS OF 

OUR EMPLOYEES

A yearly review of progress and targets allows all employees to review 
the year and discuss their training needs with their line managers. This 
interview is a privileged moment of dialogue between the manager and 
his or her employee. The purpose of this exchange is to sustainably 
improve professional practices, results and behaviours. In recent years, 
this practice has been extended to all Group entities.

EMPLOYEES WHO HAD AN ANNUAL APPRAISAL

2030 TARGET

85%

85%

86%

90%2030

2021

2020

2018

In 2021, 85% of the Group’s employees had an appraisal. We therefore 
exceeded our target for the year by fi ve points. For 2030, we raised this 
target to 90% of employees to have an annual appraisal.

The Human Resources Department at MANE France has also implemented 
a workforce plan in order to anticipate short- and medium-term human 
resource needs. The GPEC aims to off er employees the capacity to 
acquire new skills enabling them to adapt to changes in the sector and 
the working world.

The Group spends an average of 1.4% of its payroll on training (France: 
2.6% compared to a legal obligation of 1%).

91%
EMPLOYEES TRAINED IN 2021

EMPLOYEES WHO PARTICIPATED 

IN AT LEAST ONE TRAINING PROGRAMME DURING THE YEAR

2030 TARGET

88%

91%

80%

90%2030

2021

2020

2018

2018 2020 2021

Number of employees 

trained during the year

4,783 4,554 5,444

Total number 

of training hours

107,024 84,287 105,898

Methodological note: 

Recognised training includes internal and external training.
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At MANE, we believe that growth 
is only sustainable if it is shared. 
Contributing to the local development 
of the areas in which the Group operates 
is a responsibility MANE takes very 
seriously. MANE is committed to building 
lasting relationships with local partners 
all over the world based on a balance 
of interests, trust and mutual 
commitments in terms of CSR.

Throughout our value chain, our approach 
to promoting CSR is based on the following 
axes, applied within the company:

 ■ strengthen transparency, communication, 
reporting and dialogue with stakeholders;

 ■ implement a responsible purchasing 
approach ;

 ■ prevent and manage ESG risks 
in the supply chain;

 ■ participate in the local development 
of communities .

OUR CONTRIBUTION TO THE SDGS

STRENGTHEN TRANSPARENCY, 
COMMUNICATION, REPORTING 
AND DIALOGUE WITH STAKEHOLDERS

DIALOGUE WITH OUR STAKEHOLDERS

For a responsible and sustainable activity, MANE is committed to refi ning its strategy in collaboration with its stakeholders. Our goal is to listen to their 
concerns and expectations in order to provide them with an appropriate response, in a dynamic of dialogue and partnership.

Stakeholders Main expectations and concerns Methods of dialogue and information Responses provided by the Group

Customers  ■ Protecting consumer health 
and safety

 ■ Regulatory compliance

 ■ Due diligence

 ■ Reduction of the environmental 
impact of products

 ■ Sustainable and equitable use 
of biodiversity

 ■ Fair practices

 ■ Innovation

 ■ Communication and transparency

 ■ Satisfaction surveys

 ■ Sharing of CSR information 
via the EcoVadis, SEDEX and CDP 
collaborative platforms

 ■ Exchange meetings

 ■ Customer audits

 ■ Publication of the (annual) CSR 
report audited by an independent 
third party

 ■ Website

 ■ Information sharing on social media

 ■ Monitoring customer satisfaction

 ■ Product ecotoxicity assessment

 ■ REACH compliance programme

 ■ Quality and food safety policies

 ■ ISO 9001, 14001, 45001, 50001, IFS 
& BRC and FSSC 22000 certifi cation

 ■ Environmental assessment of 
our products with GREEN MOTION™ 
by MANE

 ■ SMETA audit of all our industrial 
sites

 ■ Answers to EcoVadis and CDP 
questionnaires

 ■ Collaborative partnerships

 ■ Responsible purchasing
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IMPLEMENT 
A RESPONSIBLE 
PURCHASING 
APPROACH

OUR COMMITMENTS

The quality of the relationships we maintain with our suppliers contributes 
to the sustainability of our supply chains. Our goal is to build lasting 
relationships with our suppliers based on a balance of our respective 
interests, trust and shared CSR commitments.

This commitment aims to involve our suppliers in our responsible 
purchasing policy and to make CSR a true criterion for selecting suppliers, 
in the same way as quality, costs and deadlines. For several years now, the 
implementation of a responsible purchasing policy has been one of the 
key strategic priorities of our Sustainable Development Policy. Concretely, 
this goal breaks down into three quantifi ed targets for 2021:

■ over 90% of headquarter purchases will be made from suppliers 
committed to a CSR policy;

■ over 80% of the Group’s strategic suppliers will be committed to a CSR 
policy;

■ over 50% of signifi cant headquarter suppliers will have been assessed 
on their CSR by an independent third party.

From 2009 to 2021, we initially targeted our headquarter suppliers and 
the Group’s strategic suppliers.

Our objective for 2030 is to roll out our responsible purchasing policy 
across all of the Group’s production sites. With this in mind, we organise 
awareness-raising and training sessions for the purchasing, quality and 
CSR teams of our subsidiaries.

Since 2020, the creation of a Sustainable Purchasing Coordinator position 
at the Purchasing Department attests to our Group’s desire to go further 
in its actions to integrate CSR into the Purchasing function.

OUR APPROACH

To integrate CSR into the Purchasing function, we have developed an 
approach that involves several fundamental steps:

■ a Buyer’s Code of Ethics which commits all Group employees who 
may be involved in purchasing decisions to behave in an ethical and 
responsible manner;

■ training buyers to raise their awareness of corruption issues and risks(1);

(1) See chapter entitled “Ensure an ethical business practice” of this report.

■ the Group’s Supplier CSR Charter, which commits our upstream 
partners to join our CSR approach;

■ a methodology for monitoring the CSR performance of suppliers and 
analysing supplier risks;

■ training our buyers and internal auditors in the on-site CSR audit of 
suppliers.

INVOLVE OUR SUPPLIERS 

IN OUR CSR APPROACH

The Group’s Purchasing Department wants our suppliers to be 
stakeholders in our CSR approach. By having them sign the Group’s 
CSR Charter, buyers ensure that our suppliers commit to respecting six 
fundamental CSR principles in the following areas:

■ Human rights;

■ labour standards;

■ environment;

■ anticorruption.

Our suppliers thus demonstrate their desire to develop their means of 
committing to a CSR policy and improving their performance in this area.

SHARE OF THE TOTAL AMOUNT OF PURCHASES MADE FROM 

SUPPLIERS COMMITTED TO A CSR POLICY*

2021 TARGET

53%

84%

88%

90%2021

2021

2020

2009

*  Committed to a CSR policy by signing the MANE Group CSR Charter or 
through the o  cial communication of a CSR policy.
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PREVENT AND 
MANAGE ESG RISKS 
IN THE SUPPLY CHAIN

In addition to the involvement of our suppliers in our CSR approach and 
their assessment, we have implemented a supplier risk analysis process. 
This approach consists of identifying, prioritising, preventing and 
monitoring supplier-related risks.

This analysis is based primarily on the exposure of our suppliers to the 
risks inherent in the countries in which they are established. To assess 
these potential risks, we use indices such as:

 ■ Transparency International’s Corruption Perceptions Index;

 ■ the Human Freedom Index of the Cato and Fraser institutes and the 
Friedrich-Naumann Foundation for Freedom;

 ■ the World Risk Index of the United Nations Institute for the Environment 
and Human Security (UNU-EHS);

 ■ the Germanwatch Global Climate Risk Index (CRI).

We also drew up an exhaustive list of potential CSR risks that may be 
linked to the diff erent types of raw materials used by our suppliers (use 
of banned pesticides, child labour, deforestation, species threatened with 
extinction, etc.).

By compiling these various sources of information and linking them to the 
levels of supplier commitment and performance, we are able to determine 
a level of “residual” risk for each of our suppliers. This ranking allows us 
to prioritise the follow-up actions to be implemented with the suppliers 
most at risk.

Around 3% of our suppliers are assessed as having a high level of risk and 
23% as having a moderate level. For the most part, these are suppliers 
which have not yet been assessed by a third party in terms of their 
CSR, but which have completed our self-assessment questionnaire. 
We therefore support them in the implementation of targeted actions 
according to the risks identifi ed.

OUR SUSTAINABLE 
SOURCING  
PROGRAMMES

At MANE, we believe that it is possible, through our supply chain, to 
work hand in hand with our suppliers to ensure the sustainable use of 
biodiversity and strengthen inclusion in our value chain.

Through our responsible purchasing policy, we aim to forge special 
relationships with certain strategic producers and suppliers.

MANE, for example, decided to participate in the eff ort to preserve and 
restore the plantations in the  Pays de Grasse and Provence (Centifolia 
rose, mimosa, lavandin, cypress, etc.). We have also established long-
standing partnerships in Madagascar.

FOCUS 
ON MADAGASCAR

Vanilla

Most of the vanilla pods processed at MANE come from Madagascar, 
which is the source of 80% of global vanilla production. A long-standing 
player in the sector for 40 years, MANE exports and processes around 
10% of the world’s production of vanilla pods.

For 20 years, our goal has been to set up a fully traceable supply of vanilla, 
from pollination to fi nished aroma, in order to:

 ■ guarantee full traceability, certifi ed and audited at the various stages 
of the supply chain by ECOCERT;

 ■ ensure a stable supply of vanilla pods;

 ■  obtain vanilla pods which have been quality controlled;

 ■ guarantee ethical and sustainable sourcing by improving conditions in 
relation to labour, the environment and local biodiversity.

With this in mind, we established an exclusive partnership with FLORIBIS 
20 years ago. Located in the district of Vohémar, one of the four pillar 
villages of the “vanilla” zone in the north-east of the island of Madagascar. 
 FLORIBIS is our local contact with farmers, cooperatives and collectors. 
The company helps producers to improve their cultivation practices, 
to strengthen the pod preparation process and to export them. The 
result is a mutual commitment involving MANE and the farmers: if the 
latter have implemented the good pollination, cultivation and care 
practices transmitted by FLORIBIS, we undertake to purchase their entire 
production, without carrying out any sorting to select only the best pods. 
This approach has enabled a signifi cant improvement in the quality of the 
vanilla bean. It encourages farmers to pursue their eff orts.

In addition, with FLORIBIS, we set up a payment system that allows 
farmers to earn additional income for high-quality vanilla pods. 500 
agricultural workers and 280 farmers benefi t from it. Overall, our activity 
in the sector has a positive socio-economic impact on 10,000 farmers in 
Madagascar.

Improving living and health conditions is one of the challenges we address 
vis-à-vis the local communities that produce vanilla. To meet their food 
supply and storage needs, especially during the period when there is no 
harvest, we began by fi nancing, in partnership with the NGO FANAMBY, 
the construction of a rice granary. Every year, rice stocks (300 tonnes) are 
renewed and 1,100 FLORIBIS employees receive a donation of 25 kg of 
rice. Support is also provided to families so that they can create and grow 
their own vegetable gardens.

As part of our last support plan for 2018-2021, a number of actions were 
carried out in terms of health. We contributed to the fi nancing of the 
Vohemar hospital. In 2018, FLORIBIS created a nursing home to which all 
employees have free access. Awareness-raising and HIV testing sessions 
were organised. Since 2018, 500 women have benefi ted from family 
planning.

Education is also a priority of this support plan. To combat illiteracy, we 
are trying to provide access to school education for as many children as 
possible from producer families. A fi rst school, which can accommodate 
600 children, was built for the FITAMA cooperative in 2009. Four new 
classrooms have since been opened in primary schools in Vohémar. 3,600 
school kits, as well as 900 books and ten computers were given to school 
children. In order to improve infrastructure conditions for students, new 
sanitary facilities were built for two schools and drinking water tanks 
were installed.
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PARTICIPATE 
IN THE LOCAL 
DEVELOPMENT 
OF COMMUNITIES 

Beyond our social responsibility directly linked 
to our industrial activities, our goal is to create 
value for the regions where we operate.

We contribute to the creation of direct 
and indirect jobs, as well as to the development 
of the professional skills of local actors. 
We also invest in local communities by fi nancing 
infrastructure development programmes, 
improving access to health services and 
drinking water.

400,000 €
IN DONATIONS INVESTED 

FOR LOCAL COMMUNITIES

INDONESIA

Tours for young people from the LP4Y association

The MANE site in Indonesia is pursuing its partnership with the Life 
Project For Youth (LP4Y) association. This association helps young 
people in situations of extreme poverty and exclusion to integrate into 
society and the world of work. In 2021, MANE Indonesia donated around 
14,000 euros to the charity.

In January 2021, MANE Indonesia had the opportunity, as a sponsor, to 
attend the graduation ceremony for students who completed their fi rst 
year of the LP4Y programme.

MANE Indonesia is also working with the real estate developer JABABEKA 
to help the local populations of Pasirgombong, where the plant is located. 
MANE contributes to providing access to drinking water in the event 
of a water supply problem, to developing a health control service and 
to supplying food for Covid-19 patients and subject to autonomous 
confi nement.

CHINA
MANE Shanghai has been a proud sponsor of Children of Madaifu since 
2013. This association cares for underprivileged children and orphans 
from poor families in the Chinese provinces of Gansu and Shanxi. In 
2017, MANE Shanghai ratifi ed a new 5-year sponsorship agreement with 
the association. MANE provides Children of Madaifu with the fi nancial 
support needed to cover the annual living and tuition costs of several 
Chinese students until they graduate.

MANE also welcomes students on internships to introduce them to the 
world of fl avours and fragrances. Equally, MANE Shanghai participates in 
the Love Apples operation in partnership with Children of Madaifu and 
Shanghai Young Bakers. The latter off ers vocational training programmes 
to disadvantaged young people and young adults across China.

Every year, around Christmas, MANE buys apples from the Children of 
Madaifu association for its employees. Thousands of apples are sent to 
Shanghai Young Bakers, which then bakes pastries for MANE employees. 
The profi ts from this annual sales initiative are used to fi nance the 
activities of the two associations.

COLOMBIA
Each year, MANE Colombia donates money received from the sale of 
recycled waste and packaging to several foundations that support 
education and food for disadvantaged children.

MANE Colombia is also part of CEO (Corporacion empresarial del oriente) 
and ANDI (Asociacion Nacional de Industriales). MANE works with these 
external stakeholders on social and environmental issues.

FRANCE
MANE makes yearly donations to several organisations. For example, in 
2021, it donated to:

 ■ Université catholique de Lyon;

 ■ SolidarSport (Nice);

 ■ Les Amis Des Enfants (ADE), which supports children in the Sudan;

 ■ La Congrégation des Petites Sœurs des Pauvres;

 ■ Adrien, which helps sick children and their families;

 ■ Confédération Nationale des Associations Familiales Catholiques;

 ■ Special Olympics, Course Solidaire Interentreprises de Sophia Antipolis.
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APPENDIX 

Qualitative information (actions and results) considered most important 

Agreement signed on professional equality and the work-life balance 

Measures to prevent occupational stress 

ISO 14001 certifi cation 

Actions to raise awareness of the Group’s approach to reducing greenhouse gas emissions 

Commitment regarding water management 

Anticorruption measures, including the procedure to assess third parties 

Quality and product safety management systems 

Product toxicological safety assessment process 

Tools for monitoring REACH compliance 

Means deployed to ensure the proper application of the principles of the Code of Ethics, including the alert system 

Key performance indicators and other quantitative results considered most important Level of assurance  

Total workforce and distribution by gender 

Limited 

Hires and Departures 

Turnover 

Proportion of employees who participated in at least one training program during the year 

Frequency rate for workplace accidents with leave 

Energy consumption per ton of product 

Reasonable 
Water consumption per ton of products 

Scopes 1 and 2 CO2 emissions 

Scopes 1 and 2 CO2 emissions per ton of product 

Scope 3 CO2 emissions 

Limited 

Proportion of hazardous and non-hazardous waste generated sent to landfi ll 

Water consumption of entities located in a high water stress area 

Proportion of employees most exposed to corruption risks who have taken anticorruption training 

Share of signifi cant suppliers assessed on their CSR
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and methodological limits as described in the “Response CDP Climate 
Change Questionnaire 2022”,

■ a reasonable assurance conclusion that GHG emissions broken down by 
Scope 1 and Scope 2 Data, presented in Appendix, has been prepared, in 
all material respects, in accordance with the CDP reporting guidelines, 
with respect to scope and methodological limits as described in the 
“Response CDP Climate Change Questionnaire 2022”.

LIMITED ASSURANCE REPORT ON GHG 

EMISSIONS SCOPE 3

Nature and scope of our work

The work described below was performed in accordance with the 
International Standard for Assurance Engagements (ISAE) 3410 (1) and 
with the professional standards applicable in France.

The work was conducted by Raff aele Gambino, Manager and Audrey 
Kraskowski, Auditor, from the Sustainability Services department of the 
Firm. The work was based on a review of the existing documentation 
as well as interviews with the persons in charge of the greenhouse gas 
reporting of V. MANE Fils S.A.S.

In order to provide our assurance conclusion, we conducted the following 
procedures:

■ We reviewed the current reporting system and its organisation, 
including the procedures for collecting, consolidating and controlling 
the greenhouse gas emissions Data,

■ We interviewed the people in charge of monitoring and reporting the 
greenhouse gas emissions,

■ We ensured that the monitoring and quantifi cation of emissions 
were performed in accordance with the CDP reporting guidelines, 
with respect to scope and methodological limits as described in the 
“Response CDP Climate Change Questionnaire 2022”,

■ For the Data, we implemented:

■ Analytical procedures to verify the proper consolidation of the Data 
collected and the consistency of any changes in those Data,

■ Tests of details, using sampling techniques, in order to verify the 
proper application of the defi nitions and procedures and reconcile 
the Data with the supporting documents. This work was carried out 
on a selection of contributing entities (2) and covers 23% of scope 
3 Data.

(1) ISAE 3410 - Assurance Engagements on Greenhouse Gas Statements.
(2) Mane Quéven (France), Mane Inc (USA), Mane Kancor (India).

ASSURANCE REPORT 
BY THE INDEPENDENT 
THIRD PARTY ON THE 
GREENHOUSE GAS 
EMISSIONS DECLARED 
TO THE CDP BY V. MANE 
FILS S.A.S. FOR CIVIL 
YEAR 2021.

Following your request, in our capacity as independent third party of 
V. MANE Fils S.A.S. (the “Company”), we hereby report to you on the 
greenhouse gas emissions (“GHG emissions”) scopes 1, 2 and 3 reported 
by the Company to the CDP for the civil year 2021 and presented in 
Appendix (the “Data”).

The conclusion below is limited to the Data and does not cover the overall 
declaration to the CDP.

COMPANY’S RESPONSIBILITY

The Data were prepared under the responsibility of Ms Barbesant, CSR 
Director at V. MANE Fils S.A.S., in accordance with the CDP reporting 
guidelines, with respect to scope and methodological limits as described 
in the “Response CDP Climate Change Questionnaire 2022”.

The quantifi cation of these gases has an inherent uncertainty due to 
incomplete scientifi c knowledge used to determine emission factors and 
values needed in order to combine the emissions of various gases.

STATUTORY AUDITOR’S RESPONSIBILITY

On the basis of our work, our responsibility is to provide a report 
expressing:

■ a limited assurance conclusion that greenhouse gas (“GHG”) emissions 
scope 3, presented in Appendix, taken as a whole, is presented fairly in 
accordance with the CDP reporting guidelines, with respect to scope 

We believe that the work carried out, based on our professional judgment, 
is su  cient to provide a basis for our limited assurance conclusion; 
a higher level of assurance would have required us to carry out more 
extensive procedures.

Unqualifi ed limited conclusion

In our opinion, the GHG emissions scope 3 Data declared to the CDP 
has been prepared, in all material respects, in accordance with the CDP 
reporting guidelines, with respect to scope and methodological limits as 
described in the “Response CDP Climate Change Questionnaire 2022”.

REASONABLE ASSURANCE REPORT ON 

GHG EMISSIONS BROKEN DOWN BY 

SCOPE 1 AND SCOPE 2

Nature and scope of our work

With regard to GHG emissions broken down by scope 1 and scope 2 Data, 
we conducted the same procedures as those described in the paragraph 
“Nature and scope of our work”. However, these procedures were more 
in-depth, particularly regarding the number of tests.

Consequently, the selected sample covers 46% of scope 1 and scope 2 
Data.

We believe that the procedures and sample sizes used, based on our 
professional judgment, are su  cient to provide a basis for our assurance 
conclusions.

Unqualifi ed reasonable  conclusion

In our opinion, the GHG emissions scope 1 and scope 2 Data declared to 
the CDP has been prepared, in all material respects, in accordance with 
the CDP reporting guidelines, with respect to scope and methodological 
limits as described in the “Response CDP Climate Change Questionnaire 
2022”.

Paris-La Défense, July 20th 2022

KPMG S.A.

Fanny Houlliot Philippe Levert

Partner
Sustainability Services

Partner
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APPENDIX

Data Tones CO2e verifi ed Assurance level

100% of the greenhouse gas emissions Scope 1 presented in questions C6.1 

of the “Response CDP Climate Change Questionnaire 2022”
21,946 tCO2e Reasonable

100% of the greenhouse gas emissions Scope 2 presented in questions C6.3 

of the “Response CDP Climate Change Questionnaire 2022”

Location-based: 35,455 tCO2e

Market-based: 29,738 tCO2e
Reasonable 

100% of the greenhouse gas emissions Scope 3 presented in question C6.5 

of the “Response CDP Climate Change Questionnaire 2022”
347,930 tCO2e Limited

In accordance with our engagement contract with you dated November 
30, 2021 (the “contract”) and for the avoidance of doubt, we confi rm that 
our Report by the independent third party on the consolidated non-
fi nancial statement report to you dated June 10, 2022 (the “assurance 
report”) incorporated the following matters:

1. Boundaries of the reporting company covered by the assurance 
report and any known exclusions.

Some representative o  ces and some small R&D centers and 
manufacturing sites are not included in the disclosure because their 
water needs and risks are not signifi cant. 

4 manufacturing sites have been excluded due to their very limited 
materiality: these account for less than 2% of the group’s total water 
withdrawal.

2. Water consumption data verifi ed; option to include other relevant 
data that has been verifi ed with fi gures.

Total water withdrawals: 817.93 megaliters 

(page 36 of V. MANE & Fils “2021 CSR report”)

3. Period covered (e.g. ‘12 months to DD MM YY’)

12 months to 31.12.2021

4. Verifi cation standard used

■ ISAE 3000 (revised) – Assurance engagements other than audits or 
reviews of historical fi nancial information 

■ Article A.225-1 et seq. of the French Commercial Code Professional 
guidance of the French Institute of Statutory Auditors (Compagnie 
nationale des commissaires aux comptes or CNCC) applicable to 
such engagements 

5. Assurance opinion (incl. level of assurance and any qualifi cations)

Reasonable assurance 

No qualifi cations

6. Verifi cation provider and accreditations (if relevant)

KPMG S.A. 

Accreditation Cofrac Inspection, number 3-1049, scope available at 
www.cofrac.fr

7. Lead verifi er name and relevant accreditations/professional 
membership (if relevant)

Fanny Houlliot, Partner, Sustainability Services

8. This letter should be prepared on the verifi er’s letterhead or 
include the signature of the lead verifi er (or authorized signatory/ 
organization responsible for issuing the assurance report / 
statement) in the box below.

Fanny Houlliot

Partner
Sustainability Services

ASSURANCE REPORT 
OF ONE OF THE 
STATUTORY AUDITORS 
ON THE WATER 
INDICATORS DECLARED 
TO THE CDP 

The Directors 

V. MANE Fils SAS

 620, route de Grasse, 06620 Le Bar-sur-Loup

To whom it may concern,

The purpose of this letter is to clarify matters set out in the assurance 
report. It is not an assurance report and is not a substitute for the 
assurance report.

This letter and the verifi er’s assurance report, including the opinion, are 
addressed to you and are solely for your benefi t in accordance with the 
terms of the contract. We consent to the release of this letter by you to 
CDP in order to satisfy the terms of CDP disclosure requirements but 
without accepting or assuming any responsibility or liability on our part 
to CDP or to any other party who may have access to this letter or our 
assurance report.
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